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Source: Living Links, Yerkes National Primate Research Center, Emory University,
Atlanta, Georgia 30329, USA (Frans de Waal & Sarah F. Brosnan)
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3 reasons why these factors don't
make us happy at work

1. They create satistfaction not happiness
2. Hedonic adaptation
3. They invite comparison with others
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Tell me about one
of your best
experiences at work.
One that made you

very happy!




Results
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Of all the things that can boost
emotions, motivation, and perceptions
during a workday, the single most
important Is making progress in
meaningful work.

Even a small win can make all the
difference in how people feel and
perform.

Source: The Progress Principle / Harvard Business Review
leresa Amabile & Steven Kramer




(Good results:

Resources
Autonomy
Meaning

Feedback
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Results
Relationships



Why these two"



INncluae them in
everytning



We are all
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ANYONE

can be happy at work






INTERNATIONAL




WHY

does It matter



Why Is happiness at
work good for you®




T1ime
Health
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SUCCESS




Happiness makes you more successiu

More productive
More creative
More helpful

Better at service

More focused on quality
Better team-players
More open
More likeable
Show more empathy
More resilient
Sell more
More optimistic
More motivated
More engagead

More energetic
Learn faster
Better leaders




Success

HappPINESS



HapPPINESS

Success
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“The business of

busIiness IS business”
- Milton Friedman




“The business of

business Is happiness”
- Woohoo Inc










1: Employees
2. Customers
3: Stockholders



Books

The Service Profit Chain

James L. Heskett, W. Earl Sasser Jnr, Leonard A. Schlesinger
Simon & Schuster, 1997

ISBN: 978-0684832562




What did we learn today that we
can use to create happier
workplaces”?

Do we have any questions?










